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Rory Sutherland: Perspective is everything
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Q1 Does the price change how you feel about a thing?
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Q2 Can advertising change our thinking?
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Q3 Guess: What will the speaker want to tell us?
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Q1 How does perspective change the value of things?
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Q2 Give an example of changing your viewpoint.
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Q Do you agree with the speaker's main idea? Give two reasons and one example.
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1 perspective

2 perception

3 advertising

4 value

5 reframe
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1 Workers demanded a higher hourly
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2 Income has become a major topic in many countries.
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3 for online services grew rapidly.
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4 The rate among young people is a concern.

BEDREENBZINTVET,

5  The government raised the on tobacco.
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makes up a large part of the economy.
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