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Q1 Why do companies spend so much money on ads?
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Q2 Canyouremember an ad that changed your mind?
EZNRED>RLEEBVNEEERIN?

Q3 Guess: What will the speaker want to tell us?
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Q1 Do ads influence what you buy? Why or why not?
LEFSREEOEVMIICHELEIN ? ZDIEHE,

Q2 Would you trust a product that has many sponsors?
ZRIT—DEV\EREFERLEIH ?
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Q Do you agree with the speaker's main idea? Give two reasons and one example.
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1  Every child should have an equal to learn.
FTRTDFEEN, PHICEIEAERFORNETTT,

2 Workers demanded a higher hourly
SEEE LUEVEHGERDELZ,

3 The rate among young people is a concern.
EEDEREZENBRIINTVET,
4  Theyoung started her company while still at university.
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5  Shorter meetings canimprove
RBEELTDE EEENENDIENBUET,

6  Education can help people escape
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