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How craving attention makes you less creative | Joseph Gordon-Levitt
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Q1 Do you care about likes on social media?
SNSDOTVWWRIIFKISRYEITH ?

Q2 Does attention help or hurt creativity?
EBEIFBEMERITE? 3T ?

Q3 Guess: What will the speaker want to tell us?
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1 | attention Qo3 QREZESHZ OHHT
2 | creativity QOQ#motd QREZESH3 OIHT
3 | social media Q#otzd QRrZEH OMIHT
4 | audience OQ#otad QRECESH3 OHHT
5 | distract Q#otad QREZESH3 OHHT
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Q1 How does social media change the way we create?
SNS[EREDENFEESEZAFTIN?

Q2 What can you do to be more creative?
EOEBIEMICRDIEHICAMN TS EIN?
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Q  What is the most important idea in this talk? Do you agree with it? Why?
COR=UTWSIRAKRIBEZ I ? HarzIFER? ZDEAE?
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i WORD BANK assimilate  tradition etiquette diversity stereotype indigenous E

1  Newarrivals oftentry to into the local community.
HUSBUFEALZARE IBHRTATAEIETEENENTT,

2  Eatingsobaon New Year's Eve is a Japanese
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3  Theideathat all people from one country are alike is a
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4 people have lived on this land for thousands of years.
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5 Dining is different from country to country.
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