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(Two coworkers at a marketing company) Mia: Ken, do
you have a minute? It's about the presentation for
Hartley Foods. / Ken: Sure. Is something wrong? ./ Mia:
Not exactly, but the client has moved the meeting up to
Thursday. (1) / Ken: Thursday? That gives us only two
days, and we haven’t even finished the sales figures. ./
Mia: I know. I was thinking we could split the work(7).
You take the data, and I'll handle the slides. / Ken:
That works for me. But what about the budget section?
Last time, their finance director grilled(-() us about
every single number. / Mia: ( 2 ) This time, let’s prepare
a one-page summary of the costs so that he can see
everything at a glance. ./ Ken: Good idea. Should we ask
Sato for help? He knows their accounts better than
anyone. / Mia: He’s on a business trip until Friday, so (
3) / Ken: Then we’ll have to manage on our own. By
the way, are we still recommending the cheaper
package? / Mia: I think so. They told us cost is their
top priority, so the premium package would be a hard
sell(?). / Ken: Fair enough. I'll send you the figures by
tomorrow afternoon. / Mia: Great. ( 4 ) If we run into
any problems, we can always stay late on Wednesday. ./
Ken: Let’s hope it doesn’t come to that.

1 ZFR(1D)ICABREBESZEDZEEN,

a Let's put it off until next month.

b So there's no need to rush.
< I'm afraid we'll have to speed things up.

d I'm glad we have more time now.

2 Z=FR( 2 )ICAZROGBEYREDEEN,

a Tell me about it. b Not that I know of. ¢ Help yourself.

d Don't mention it.

3 ZFR( 3)ICASREBENREDEREN,
a asking him isn't really an option.
b he'll be back in time to help us.
c he can join the meeting on Thursday.
d he has plenty of free time this week.

4 ZER(4)ICABDREBETNREDZEEN,
a That'll give me time to put them into the slides.
b Then we'll have nothing left to do.
< So we can present them next week.

d But I've already finished the data myself.

5 THRER(P) split the work DEKICREEWVWEDZEEN,
a ask another team to do the work
b finish the work as fast as possible

c divide the tasks between us  d stop working on the project

g‘l
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6 THRER() grilled DEMKICHREEVEDEEN,
a completely ignored us b cooked a meal for us

c praised us warmly d questioned us intensely

7 THRER(Y) a hard sell DEKRICREEVEDZEEN,

a an aggressive way of selling b too complicated to explain

c a product that sells very quickly
d difficult to persuade the client to buy

® II RDEXZFHidH KMICEZK

[1] When a mid-sized software firm announced that its
staff would work four days a week with no cut in pay,
many observers predicted disaster. Customers would be
left waiting, they warned, and deadlines would slip. A
year later, the firm reports that productivity has not
fallen. ( 1), it has risen slightly, and the number of
employees who quit has dropped by almost half. [2]
Supporters point out that in trials involving dozens of
companies, most firms kept the shorter week after the
experiment ended. Given(7) an extra day to rest, they
argue, workers return on Monday with more energy and
fewer reasons to look for another job. Replacing an
employee who leaves can be costly, so lower turnover
alone can cover(-f) much of the expense of the new
schedule. Managers also report that the change forced
teams to rethink how they used their time: long
meetings were shortened, and tasks that added little
value were dropped. [3] Critics, however, warn against
drawing sweeping(”J) conclusions. Firms that volunteer
for such experiments may be better prepared ( 2)
change than the average business. Moreover, a four-day
week is far easier to introduce in an office than in a
hospital or a factory, where someone must be present
at all times. For many workers in such jobs, the nature
of the work precludes(T) a shorter week. [4] Even so,
the debate has already changed how many employers
think about work. Instead of asking how many hours
people spend at their desks, more managers are asking

what those hours actually produce.

8 ZEF( 1) ICASREBISEDEEN,

aAsaresult b Nevertheless cInfact d Otherwise

9 ZEFR( 2 )ICAZTREBEREDEEN,

aat bfor cwith dof

10 THEER(7) Given OEKICREEVEDZEEN,

a With b Without cInstead of d Despite

1M1 THER() cover DEKICREITVEDZEEN,

areporton bhide cprotect d pay for
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12 THRER () sweeping OEKICRERVWEDEENR,

a extremely negative b carefully tested ¢ quickly forgotten

d overly broad

13 THRER(I) precludes MEKICREEVWEDZEEN,

arulesout b describes crequires dencourages

14 AXDABE—EBINIE T. —BHURFNIX F 22X,
According to the firm, fewer employees have left
since the change.
aT b F

15 AXDABRE—HITNIE T. —HURTNIX F Z:E#N,In the
trials, most companies returned to a five-day week
once the experiment was over.
aT b F

16 AXDABE—HITNIE T. —HURITNIE F Z# AN, The
firm’s employees accepted lower pay in return for
an extra day off.
aT b F

17 AXDABE—HITNIE T, —EHRURIFNIK F Z:#EN, Critics
suggest that the companies in the trials may not
represent typical businesses.
aT b F

18 AXDABE—HBINIE T. —EHURITNIZ F 28X, The
writer reports that hospitals have found it easy to
introduce a four-day week.
aT bF

19 Which of the following is the best title for the
passage?
a How Hospitals Can Cut Working Hours
b The Hidden Cost of Long Meetings
¢ A Shorter Week: Promising Results, Open Questions
d Why the Four-Day Week Has Failed

M BAREICES LSS JOFBIZHK->T( )ADET =

® ADE& (MEDBEEINXFTRUTHS)

20 [TARTDBZFESIBEODEZTRE<HITIIELFE, KWE
mhMEN S, ( the / more / carefully / you / listen / to )
customers, the better products you can make.

21 [RERQEN2DHD])AVSAURBOOHNT T BAORBEER
AU TR 57, Online meetings (it / made / easier /
to / work / with / easy / that ) colleagues abroad.
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22 [BYURWIEZ@EDHTERDDLOIC REITHREEZTLS5
BWEETE|\/z, She wrote the report in plain English (
anyone / could / so /it / read ).

23 [TARTDEZE[ED JZDAIEFIRRL T TR HlEHSA DR
EBEEZ TL\D, The company thinks about ( just / not
/ profits / but / also / its / impact ) on the local
community.

24 [FREREMN DHDERICERZE[E>THTHH T ZOMED
HH3.It (is / not / until / when / you / actually /
use / a product / that ) you understand its value.

25 [FREQREMNTDHIVENREREICADET IS, BENIBO,
No sooner ( had / he / entered / the / meeting /
room / than / when ) the phone rang.

o [V IBRICHES TEMICIFBE AN RED2MEIE T DR
XHSEREDFEHR THRELE

26 Employees here are to strict rules about
sharing customer data.(s TA%£51:8)

27 While cleaning the storeroom, I came anold
photo of the company’s founder.(a TE£%5 158

28 Department heads want more control how
their budgets are spent.(o THRED4XFENDIEE
29 After six months of searching, she finally a

job at a bank.(l THAx31:E

30 those who tried the new app, about 60

percent said they would use it again.(A THRE31:E

31 FE2EGEN S [(EREDANBDUNED L 1ERTER T D2
FEERETHE,

32 BARSENS. Z<OREENFHZICHAILIICH Ol EZERT
E T S5EERT T,
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FRE-BREN smmry men mmwer—ty—t

@D ¢ I'mafraid we'll have to speed things up.
move up=(FEZ)EH 2. BEDI2HEULIZVIEEDDIFRH
BEBRRD [RNVRS TRV ITHENEZ 7211F move up ZNHE
HIERWER 12555

€D a Tell me about it.
Tell me about it. = (BREICTUL O AHICES 2L, BEICTSE
[FXFRUKD I EHE<D T, HIEDZEVVREEADHEBEMNA S, Don't
mention it. [EHILADIRE,

@) a asking him isn't really an option.
FRETHR>ANEOSZEDERIC TR BEERDIBRTZETY
BUNRVIEEE D THICE D ITARRICSINTE S I1E until Friday
EFEo

n a That'll give me time to put them into the slides.
ZEIDIEFKenh T =% Miaht R 51 R, BBEDFEICEFIREIFIEX
AT RICANDERENH D, T—YZB D TRAT - FCBFRKRIFRED
AREFE.

D ¢ divide the tasks between us
B0 You take the data, and I'll handle the slides. HE{k
NP E=1FZ2 ATHIT 5. MRERIFRIER 2 X ZFA TH 5:E 3D
DEFEBOEKA,

n d questioned us intensely
grill=8E<. M STEU<MEEEH S 1. about every single
number & WHREUVTERDENERERT DRNHMRNL, EAED
BDEFREMB SR, > I—hDOIMEERE L RZ

n d difficult to persuade the client to buy
BERNRBEDNEICEVEM=TVATDNELL, the hard sell
[CIFM5RBRFEAM I DEHFRE H DD, CC TIEXARICENDR FH|
DEHFRDYZ—ITER,

€D ¢ Infact
FEETVWRW >TZNESANPULENR STz IEEUAE THEH S In
fact.Nevertheless(ZNTE) X, As a result(ZDHER) X
RART. FEERV NS ERDB JIEEIFR,

n b for
be prepared for ~=~[|JHAMTETL\D, BIBSRIDZEFILER]
DA -EBFEENIOT—3 U THRD D, »> I— O TSI @
SACRHIED

) a with
Given ~=~BHNUE- ~EEZ DL, KA1 BEZNIE TRICR
2T<LB 1 55N IERUTIEES R LR CREIBDN
B, > I—hOFOSHF]

m d pay for
SENTER DR (ICK DET) 1. BREED expense (BR) QDT
[ENRD Jo cover [FIES -#RBET D BT 10 ESFR. BRFEEE DM
BENETRDS,

m d overly broad
sweeping conclusions=AT o IXTITSBE T2 iEHm. BRICTS
TEIFFINTBRVNEULNRV | E—RIEDEDI T ZBRAR TS,
sweep(FE)NSIEL—I/T S 1.

€ a rulesout

preclude =FHEEICT B - 7h1FD (= prevent) . BICADRVDHEN
HBDMETIXBEABEIFEE, &\ S Xk requires [FEFRNFEET,

maT

the number of employees who quit has dropped by
almost half ®EW\%, quit=left,

g‘l
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@b ¥
most firms kept the shorter week &3, T/F [FTZERNES
SERATEN I DEESHETRET S,

@» ¥
with no cut in pay CE#aEL) ICRT B, [MAA & BISRZ TR
HEMICHYZESIRFEERLEZYZ—,

@ar
may be better prepared for change than the average
business DEWMEZ . HHIDHE (SINEEDRY ) ZERICHES X
50

o F
fale THIETEA LIV IBIELTHE TS B7z5E(introduce
hospita)M&»37EHFT T ICULRL . = I—DIT/FIESEHF - AR - &8
)

€D c A Shorter Week: Promising Results, Open Questions
(2] ERE B0 (41 RBLEmA R, IRRLEZII
. fEhE - REIE—ED T DEE,

€X) The more carefully you listen to customers, the better
products you can make.
the tEE#R, the LLE#R. carefully Z1&81d 2 more & the DE
ZICET. the more carefully T1DDOMNeFEWIZT D, the H2D
HNUSLTDEXEEED,

m Online meetings made it easier to work with colleagues
abroad. (1% :easy, that)
make it C to do(it IR BREE) . LEOEKRZELTICIX
easier.easy & that R TENMIIEY I — . FEE2DDER
NEIEHEDOU>MT,

a She wrote the report in plain English so that anyone
could read it. (fifi 5% that)
BHI®D so that S can / could V. could M5ZX5NTLENDT
lso+thatI TEMERKR<. DI that-to-of REDIKREEDN'S
U,

a The company thinks about not just profits but also its
impact on the local community.
not just A but also B, A(profits) & B(its impact)E55%
about MBMEEDEFICED LD but DEIREESZ D,

m It is not until you actually use a product that you
understand its value. ("% :when)
It is not until ~ that --=~UTHH T 9 B, until EINRIAT
N385 when (& until ERIU<EZERTII—,

a No sooner had he entered the meeting room than the
phone rang. (% :when)
AEEEE No sooner H'8E~ had he entered &fEliE. than &#
T (hardly / scarcely 725 when).when [FCOXEERES Y=

€D subject
be subject to ~=~DBEAEZITE -~ TS to [FRIEFTES
[F&5, BFEOZERfIEICHzI07 -3,

a across

come across ~=BREDIF3 -H<hT,across(#ET>T)HN5
REUNRMNVICHERD I,

m over
control over ~=~[CRIDHE KA. over [FENSEBI A X —
<, have control over D TEHEED,
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€7 landed

land a job=(BHDKIDBZEED. EMT 5 >FICANS, hire(E
D) FEHAIDENE LD TEENENRLN,

m Among
Among those who ~=~URADI 5, EGZRRDEIETDE
%, Of those who ~ TRIUVEMKEN IBEEDXF THRHD B,

ED lower turnover
turnover=BtRE (FLEDEKLH2). BRIDEFHH D ADFTIE
BN, BERENYED = lower turnover. sEBEIEEIFIE T A
B,

E) what those hours actually produce
Instead of A, B ® B B"&EEDEWVzL\HLWRR. asking DB
HEED A ZEBHROYINE TYU LT,

EOEEBTENRS
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