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In recent years, a number of popular destinations have
become victims of their own success(77). Narrow streets
in historic districts are packed with visitors, local buses
are too crowded for residents to use, and rising rents
push long-time residents out of their neighborhoods.
Tourism brings money, but it also has costs that are not
reflected in the price of a hotel room. (1), the people
who pay those costs are often not the people who
receive the benefits. A modest tax on overnight visitors
would help correct this imbalance. The money raised
could be used to expand public transport, hire more
cleaning staff, and protect cultural sites. ( 2 ) such a
tax, popular cities would have no reliable way to pay for
these services without raising taxes on their own
residents. Critics worry that a tax will drive tourists
away, but a fee of a few hundred yen is tiny compared
with the total cost of a trip. ( 3 ), the tax should be
combined with timed reservations for the most crowded
sites, so that visitors are spread more evenly across the
day. Tourism should be managed, not merely (4 ).

1 (1)ICADIRLBEUREDEEN,
< Nevertheless

aIn contrast b For example d Worse still

2 (2)ICABREBUREDZEEN,

aThanksto b Without < Besides d Despite

3 (3)ICABREBEINREDZEEN,

alnstead b Inaddition ¢ Forinstance d Otherwise
4 (4)ICADRLBUREDZEEN,
aforbidden bavoided c¢welcomed dbanned

5 TEERN(T) DRIKICREEVEDEREN,
a forgotten after a short period of fame
b damaged by natural disasters
c unable to attract enough visitors

d harmed by the very popularity they have achieved

6 AN TEENRRTLS imbalance DRBELTREELRE
DZEN,
a Those who bear the costs of tourism are often different from
those who profit from it.
b More tourists visit in summer than in winter.
< Hotels charge more than most travelers can afford.
d Cities spend more on culture than on public transport.
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Taxes and reservation systems are often presented as a
simple cure for overcrowding. In reality, they may treat
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the symptoms while ignoring the cause. The main
problem in most crowded cities is not the total number
of visitors but their concentration: nearly everyone
wants to see the same handful of famous sites at the
same time of year. A tax charged on every hotel stay
does little to change this pattern, because it is paid
whether a visitor spends the day at a crowded temple or
in a quiet neighborhood. ( 5 ), reservation systems can
make famous places feel exclusive, which may actually
increase their appeal. A better approach would be to
promote lesser-known regions, improve transport to
them, and give travelers reasons to visit outside the
peak seasons. Spreading tourists out, rather than ( 6 )
them, is the key to a sustainable tourism industry.

7 (5)ICAZREBEUREDEEN,

a Therefore

b Moreover ¢ Otherwise d In short

8 (6)ICABRLBEIBREDEEN,

atransporting b informing cscattering d charging

9 TOEEFICLDE EHRNBMZ RS TORNMNTVDFRE
Mo
a Because it is collected only in the peak season.
b Because the tax is far too expensive.
< Because most tourists do not stay in hotels.

d Because it is paid regardless of where visitors spend their day.

10 SROERICT - TOEEIFERKT SH. Overcrowding at
popular destinations is a problem that should be
dealt with.

a Both authors would agree.
b Only the author of I would agree.
< Only the author of II would agree.

d Neither author would agree.

1 OROERICT - TOFEEFTERT 5D, A tax on overnight
visitors is a useful policy for dealing with
overtourism.

a Both authors would agree.

b Only the author of T would agree.
< Only the author of II would agree.
d Neither author would agree.

12 ROERICT - TOEEFIFEK T SH. Encouraging travel
to lesser-known areas is the key to solving
overcrowding.

a Both authors would agree.
b Only the author of T would agree.
¢ Only the author of II would agree.

d Neither author would agree.
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13 SRDOFFRIC T - TOEEFERKT SN, Tourism brings no
economic benefits to local communities.
a Both authors would agree.
b Only the author of I would agree.
< Only the author of II would agree.

d Neither author would agree.
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Some local governments are now using smartphone data
to understand how crowds move. By counting how many
phones are in a given area every hour, officials can see
when and where congestion occurs. Such data might
show, for example, that a famous shrine is crowded
mainly between 10 a.m. and 2 p.m. but almost empty
early in the morning. A city could then respond by ( 7)
morning visits, perhaps with discounts at nearby cafés.

Of course, the use of location data raises questions
about privacy, so the information must be collected
anonymously and ( 8 ) only for planning purposes.

14 (7)ICAZREBUREDEEN,
adelaying bignoring cbanning dencouraging
15 ( 8)ICAZREBUIREDEEN,
aused bhidden clost dsold
16 HEE<HET I HUENMBERRDIEDEEN,
arevenue b exclusive cresident dindustry
17 HER<KHETIDMENMIERRDENEREN,
aappeal bpromote csymptom d concern
18 REUE<HEEITSMUENMBEERDSEDEEN,

areliable b historic cimbalance d popular

FHE%E %:5E #EF—~—MPDF www.haradaeigo.com/eigopdf-download/

AR— I VDABEREFEZ L, EHOREH OB E N <5
ZENTED UH U T—=ID 5 0hBDIETARE TV THD
T B EZCICVED TR W BID M NZEW T B DIE, BICEK
BOEINBODONELNRWV I TAZZE RIS, FROELEIC
BEEFEESCEMOBHEENDDIUNEND D HEEFHITHE > =5t
H&. BIREZ B DISAT R SR T2 F (2D AR,

19 According to the commentary, what can

smartphone location data NOT tell us?

20 What does the commentator suggest doing before

offering discounts to attract visitors?

21

What risk does the commentator see in measures

that rely only on numbers?
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22 RD(A)-(BYNS1DRV BRDEREREE CiNK. (A)

Should the Japanese government introduce limits
on the number of visitors to crowded tourist sites?
(B) How should the Japanese government deal with
overcrowding at popular tourist destinations? &
RIDEESZEBATEINTY QEDEERDIRMBICERL. TNE
#HHTD QEMFFIZEIT AN SHUD DI ~VOREZRETD
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@D 4 Worsestill
A MERAICIFREICENBRVWERANS S IS, TOICBLR(BERZL
SANEFREBDANED)EENRTL\D, Nevertheless (XBET.
BENBEIUNAMFT RABBDTENIR,

€D b Without
[Z0O/HNRHNIE FRICERE S ICT—EXDERZ RN OHEN
BAEDRV o would have no ~ EIREDFIZES>TVDRE
Without(~HRFNIE) &E5,

D b 1naddition
HICHIZ TFHAHE. &LV D8N, combined with(fla&hHhtE3) &
HDDT.FEPHSD Instead [FFET S, For instance [EEAKH]
=8<EE,

@ ¢ welcomed
not merely A=B(CATBREIFT TR EBIFENEZELELDT
[FRL 228D T 22T TR<EEIANET | & E5R, banned:
forbidden-avoided TIFEEDIIFEFEITRD,

B d harmed by the very popularity they have achieved
victim of one’s own success=FN(AT) BN Z > THWNIZED
&, BEDRM -RE LR OEAFINERICE>TLS, unable to
attract [FARNRVWEBR T,

@D a Those who bear the costs of tourism are often
different from those who profit from it.
this imbalance [FERIOX (BRZILD A#HRBERITDN) &
Fothis+ZFADIEITRAFERZ RS, thDBRLIEAXICEHNNT
AL AN

n b Moreover
FADHENTHEF T, FRFAOHHE (N Z > TAREEZH D) ZBIL
TW3, Therefore [&fE:. In short [FFEEH T FHUL\ER= DB
ICIEEDEL,

n d charging
rather than TIHEISESZ &1 ERMEIND D& EEDHEIL T
EIBEEED & () I. scattering (& spreading out AU
BEIRRD TRLEIZR S,

u d Because it is paid regardless of where visitors spend
their day.
because LUTNEMUZF B U TEENAMIETEILTELD]
DEWVEZ . whether A or B=ATEBTE»regardless of. 54
[FARIC 7B,

) a Both authors would agree.
[ IFRMDEZZF THEERR. IERMOERZHUL TR
TREIRER FERDFF(LE > TEIHU I AT &V D RIFHE
LTWD,

€ b Only the author of I would agree.
[ IR EREL. ZO/EVEFETHATUS, D& does little
to change this pattern(FEAEZIRMAWN) EHEFIL TV S,

m ¢ Only the author of II would agree.
& promote lesser-known regions ZIKYRBWAEIE U &
RBICHBCETREERDITTVD, [ [FFEFDODE(FHH) (CIEAaN
DH D DB TLVRL,

€5) d Neither author would agree.
I 1 Tourism brings money EBASU. I ©E L E A AE/EESE
EUTTFBI5, E 55 LEADBEFNSMHEZSEL TLEW,
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€D d encouraging
B2V TV B >N ZE (h T TOEIZI TR Y SRM E R REINIC S
BT B30, banning (RIE) TIFEIB I &R,

€D a used
TIANI—ADEERE U TIERTES. STEDEMIZIZFED I
only for planning purposes &fEUD<?DIF useds sold Tl&
EEEDABEHEITRD,

€ b exclusive
exclusive (& exclusive ($£258%81). revenue & revenue.
resident I resident. industry & industry TENEETEE,
industrial(industrial) E N2 =mEF=,

m ¢ symptom
symptom I& symptom (551&¢8i). appeal-concern-promote
|XEE25H . 2FHDEEAIE S REIFRIICREENFPT LA,
appeal-concern [$EZHTEES,

€5 d popular
popular & popular(815&&h). imbalance. historic. reliable
IXEE2E N, -ic DEEFERIDERIICEENHKS (historic).

m It cannot tell us why people were in a particular place;
it only shows where they were.
BRIV TEZISVEMMIFOD B RTIRE N D IED NS D
WEEEEFTVD M. why ~ DOREHEEERIDEIE (why people
were) B2,

m The commentator suggests asking residents and
tourists directly to find out the reasons for the
crowding.

BRik U OEREBDERICERE ORMDBRZREN DS D
2. suggest M#&IF -ing H that &i(that we should ask
~)osuggest to do [FEzY.

m Such measures may only move the problem to another
place or time instead of solving it.
B Vb TREZ B DGR BEICE T EIT IZE T TSN 8D
Unzgl =maycould T&KY . HREBEZDEFRI LY. LD
s2(measures-numbers)EE>TEX 2 ELE,

a (B) The Japanese government should deal with
overcrowding in two ways: by spreading visitors across
regions and across the seasons. First, as Clarke (2024)
points out, the real problem is not how many tourists
come but the fact that most of them visit the same few
places. The government could fund better train and bus
links to lesser-known areas and promote those areas
overseas. For example, travelers who spend two days in
Kyoto could be offered a discounted rail pass to visit
nearby towns in Shiga or Nara. Second, the government
should encourage off-season travel by supporting
festivals in winter and early summer. Some argue that a
tax on overnight visitors is the answer because it raises
money for public services (Mori, 2025). However, this
view overlooks the fact that a small fee does not change
where people go; a tourist who pays it will still visit the
most famous temple at the busiest time. In short, Japan
should guide visitors rather than simply charge them.
BRamA b O(B) R @A%%ZE2D/md QClarke (2024) O
RBZEVEATEIA OEKHI(RE->HE - RRDEIBI/NX) O
B R (Mori, 2025)%7RL However TERY ©fEa. 917058, &
FERELIRENRIT B &R ME R,
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