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The price of a train ticket rose 15%, from

$20 to $23.

aat bfor cby dto

In 2020, the of households with a car was
72%, compared with 65% in 2000.

a number

b amount ¢ proportion d quantity

The of electricity used by factories fell
sharply after 2010.

a number

bamount cfew d many

60% of all journeys to work in 2000.
b accounted for

Cars
a resulted in

c consisted of  d accounted

In 2020, people cycled to work as in 2000;
the figure rose from 5,000 to 15,000.

a three times as much

b three times as many

c as three times many  d three times as more

In 2015, households spent 25% and 40% of their
income on food and housing
a respectfully

b relatively  crespective  d respectively

In 2010, 32% of students walked to school, which
is of the total.
a about a quarter

b just under a third ¢ just over a third

d roughly half

The graph shows population forecasts for a city. By
2050, the population 2 million.
a was reaching b is expected to reach

< has reached

d reached

Sales rose sharply until 2015 and then for
the rest of the period.

a remained stably

b remained stable ¢ fluctuated stable

d stayed constantly
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The number(A) of international students rose(B)
sharply(C) from 10% to 18% over the decade(D).
a(A) b@B) <(C) d4(D)

Overall(A), the consumption of coal decreased(B),
whereas(C) the use of renewable energy
increase(D) steadily.

a(A) b@B) <(C) d4(D)
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In 2010, the amount of (A) cars sold in the country
reached(B) a peak of (C) 3 million, before(D) falling
to 2.4 million in 2015.

a(A) b(B) <(C) d(D)

In 2020, twice as much(A) people used buses as(B)
trains, while(C) the figure for taxis was
negligible(D).

a(A) b(B) <(C) d(D)

As shown in(A) the table, Japan had the highest(B)
recycling rate, follow(C) by Germany at(D) 62%.
a(A) b(B) <(C) d(D)
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R(AVIFIV)  HBEDREDZHDAER (%) ~ TEE | 20055 |
2025%F /¥EB 130% | 38% / B&E | 25% | 18% ./ K& |
15% 1 16% /138 | 12% | 7% / FOfh | 18% | 21% / %M
X:The table shows the percentage of household
spending on five categories in one country in 2005 and
2025.

EADTXEUTREBIREDFEND,

a The table compares how much money people in all countries
saved in 2005 and 2025.

b The table shows the percentage of household spending on five
categories in one country in 2005 and 2025.

< In this essay, I will discuss why household spending changed
between 2005 and 2025.

d The table compares how households in one country divided
their spending among five categories in 2005 and 2025.

overview EUTREBETNREDIFEND,

a Overall, housing remained the largest category, and its share
grew, while the proportions spent on food and entertainment
fell.

b Overall, households spent 30% on housing in 2005 and 38% in
2025.

< Overall, food was the largest expense in both years.

d Overall, spending on housing increased because rents became
more expensive.

ROABE—HTHEDIFEEND

a Entertainment accounted for a larger share in 2025 than in
2005.

b The proportion spent on food rose between 2005 and 2025.

< Housing accounted for just under a third of spending in 2025.
d The share of spending on transport changed only slightly.
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a The proportion of spending on entertainment fell to 12% from E(AUTFIV): BBEHEDIODEMEDALEEL(FA) / F | &
7%. 208 | EMLE | LB 2010|200 | 3501150 / 2015
b The proportion of spending on entertainment fell by 7%. 3201340160 /2020 | 450|300 | 155 / =%[8x:

< The proportion of spending on entertainment fell from 12% to The table below shows the number of visitors to three
7%. museums in a city in 2010, 2015 and 2020.

d The number of spending on entertainment fell from 12% to 7%.

26 FOROBFENZEEVMEZA T BEADIXZEEIT,
19 FHIDEETIBEICAUEEICREHDDICROLBELZERIL

Enm.
S L AE cZOM R 27 _EODFRD overview Z2XTEIT,

oV ZFRICEYREEE ANK (RAIDXFNHDEDIFZNX

FThHRH. O)RDENBNIEENRHICT S)

20 Sales increased 20%, from 500 to 600 units.

28 JOCRMEDIX, BAREICEIEXZET FAIFETRIGFTE

of $2 per liter in HEN. ZDik. TEABRNS,

21 Fuel prices reached a p
2012 and then declined.

H [o)
22 The figures for France and Spain were 30% and 20 MOEICSNT. 150ELLET Task 1 DEREEF(ARE &

[o)
25% r A-overview-ZHil1-3842)
23 Cycling was the least popular option, a for
only 5% of journeys.
24 1In the first stage, the raw materials (deliver)

to the factory by truck.

25 The old factory was r by a shopping mall.
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€ c by
20RIL=23RIVIFT5%D ER, by [FIBZ 7218, to [FEREULZET.
to 15% IREMEERZDEDMN15%IC7RD, at-for [FIBRDIEEZRS
B\ = I— DRI NI LR

€3 ¢ proportion
% TR 9 fElE proportion,/percentage, number (3% (Tt
HBIZES . amount-quantity IFEZXKRIET.EIG(T2%)EED
BTSN,

&b amount
electricity [FTAIEZEARDT amount, number [ERTEZEAD
B8 (the number of cars)IZfES. many-few (& the +&5AD
FIEICEITFR,

@ b accounted for
account for ~=~& L%, A& for MU E, consist of [&
[~MSRD I TRENESEIZRY. result in [ET~EWSRERIZRS )
TEIGERI,

@) b three times as many
2811 X times as ~ as -, people [FAFELDT many(FAI&E
25 much),. fEHEEIERID as DRIICEE. as DEIEER.
5,000—15,000 TE&SE31E,

n d respectively
respectively = (MNR7ZIEIZ) ENEFN, food H25%. housing N
40% &N T Do relatively [FMELEHI]. respectfully (EIT2
IZ 1. respective [FERHTIRICEIT AL

€D b just under a third
3ADTFHKIZ3.3%RD T, 32%IX33ND 1581, just over a third
(£35%Hi#. roughly half [350%F#i#. about a quarter [&
25%RIRICHED,

€D b is expected to reach
FRIDEIS is expected to/is predicted to TEL . @EF -]
E5 T BEETHIERRICRS EZLI2RY . FRDOMICEDEL,
- U—hOIEFHIDRD A

n b remained stable
remain-stay [FFARAZ#HEICE S (remain stable /stay
constant). &z stably-constantly [FEEICRS . XHTERK
U7\ fluctuate &I EF 95T, stable SfEAEHESNARL,

(10 RNV
10%—=>18% E%DZEAL'RMDT The proportion(percentage)of
[29 %, number [FEHIZES, rose sharply-over the decade
[FIEULLY,

e o»
BN decreased BT, {EED whereas Eit@EER
increased ICZ5%% %, 35 the use [F=AMBEHTEDHY.
increase [FEFHIGEHEEDE,

(12 JERNEV)
cars IERTEZERDT the number of, amount [FFRATERZEC
f£5.reach a peak of ~(~T&m&EIET D). before ~ing [EIE
LU\,

@ w
people [FAIERDT twice as many.as ~ as -+ D, JELD
while. negligible R TEBIEED)IFIELL,

@D ©
[~HE&ICHEVTILHEEDEFD followed by ~, BRI ZRNDESR
D BUEDREID at(~T).As shown in the table [XIELL\,

g‘l
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€D d The table compares how households in one country
divided their spending among five categories in 2005
and 2025.
shows—>compares. the percentage of ~—how ~ divided
CEREEIRESVEZEA ZHXOAF UIFFHEN S AT, all
countries-saved IFHEED  [RRERUDDIE Task 2 DEE
o

€ a Overall, housing remained the largest category, and
its share grew, while the proportions spent on food and
entertainment fell.
overview [FRADEBE EFRIBRERENH D BFZMAR DL
HOEEAE . BENRAFERY  RED LR IIRICRVRRDHER,
- J—hkDlFoverview Z%FEL]

m d The share of spending on transport changed only
slightly.
RREFT15%>T16% THOITHRE(L BEIFTHY. 8EE12%~>7%
ISR T72. 2025FDERB38%IFI N1 EBA DD T just under
a third TlE7&LY,

m ¢ The proportion of spending on entertainment fell
from 12% to 7%.
from A to B TIRREMREEIEUSIRUIZEN THIFEEERRDT by
7% IF55Y CRUIBIESRA V). %IC number [E D to 12%
from 7% I$IAR EHE RN,

) a %
LEBEDEDZERUEEICEESH D, 2025F X TICEIGN T o2
DIFBEEIRETZTAE-35E - TOMFINVTNE LN OTND - =
—hDrAEEEDRL

€D by
500-600 [Z1000DEMT. 500M020%, 3 7218(2) 1t by T
F.t0 20% ST LEFDEDN20%ICR>/1=22&ICR D,

) peak

reach a peak of ~=~T&R&EITET D, HEFESS5 peaked at
$2, THo>7=EOF&EIZE hit a low of ~ TEKY,

a respectively
respectively = (IA7ZIEIZ) ZNEN, France—>30%.
Spain—=25% EIBICHR T B, 2 DDEUEE 1N TRE DD TEHE
HfTE2,

€3 accounting

account for ~(~Z583) ERFAEXIC U, EXDRICOUY
+~ing THIEERZ D& XHEFIZRSR,

€D are delivered

ABMTS TRRIFRARDZEETES TOLRHICIFFENRND TR
. delivered 7213 Tl be BFEMNEWRL,

€ replaced
A was replaced by B=ANBICESRZ 5Nz DB ERT
E&,was converted into ~(~[CHEINR)EFEZ D,

m The table illustrates how many people visited three
museums in one city in 2010, 2015 and 2020.
BAR1 b shows—illustrates,/compares. the number of
visitors=how many people visited EFEELEIEEZEZS.in a
city—>in one city, FVEFIFEZ 2,
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a Overall, the science museum saw a dramatic rise in
visitor numbers and overtook the art gallery to become
the most popular of the three. By contrast, attendance
at the art gallery fell gradually, while the history
museum attracted the fewest visitors and changed
little.

B b ORFEDORIE &ibEs QEMEDIRY GELEYEEL
RO THEIEL. D3R Ml VBFEANGEW, Overall, T, By
contrast-while TxtEd 3,

€X) The milk is first collected at farms and then
transported to a factory.

BERA DR ADMTS TR D TREFDZERE(is collected).
first-then CIBFZERY, transported DRHYIC taken,”
delivered ],

€X) The table compares how households in one country

divided their spending among five categories in 2005
and 2025. / Overall, housing was the largest expense
in both years, and its share rose considerably. By
contrast, the proportions spent on food and
entertainment fell, while the remaining categories
changed only slightly. /" In 2005, housing accounted
for 30% of household spending, and this figure
increased to 38% in 2025. Spending on other items also
grew, from 18% to 21%, and the share for transport rose
marginally, from 15% to 16%. As a result, the gap
between housing and every other category widened
over the period. / Food, which made up a quarter of
spending in 2005, was the second largest category in
that year. However, its share dropped to 18% in 2025,
which was lower than the figure for other items.
Similarly, the proportion spent on entertainment
declined from 12% to 7%, making it the smallest
category in both years. (156)
BREmA U OBAIFEVREZ Qoverview (X -1BF) QBRI
BEROZIEB TR Z 2175 @¥FIF from A to B TIEFEIC,
2B VWERIFEN SV BEDFLRDTIBER TES2 5.
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